
Y12 – Btec Business (Diploma 2 x GCE) 

Scheme What are they learning? Why are they learning it? 
HOW will it help in the real 

world? 
 

Does it fit with the school 
INTENT statement? If so, how? 

How will it link to future 
learning? 

Unit 1 – Exploring 
Business (PAJ) 

 

• Explore the features 
of different 
businesses and 
analyse what makes 
them successful  

• Investigate how 
businesses are 
organised  

• Examine the 
environment in 
which businesses 
operate  

• Examine business 
markets  

• Investigate the role 
and contribution of 
innovation and 
enterprise to 
business success  

 

The business world is highly 
competitive so it is essential that 
budding entrepreneurs have an 
understanding for the need to 
make themselves standout from 

the crowd. 
The environment in which a 

business operates does stay the 
same for long. From increasing 
competition to changes in legal 
requirements on organisation, it 

is essential that pupils are 
aware of the impacts these can 

have. 
Hoover dominated the vacuum 

cleaner market and had 
become so synonymous with the 

industry that their name had 
become the industry. With that 
amount of brand recognition 
how did Dyson not only take 
Hoover on but eclipse them? 

Innovation and a will to 
succeed. Pupils learn that the 

future success of British industry 
is in the hands of future 

entrepreneurs and innovators.  
 

UK jobs are increasingly based 
in the knowledge sector. Having 

an understanding of the 
essential elements that make or 

break the success of an 
enterprise is an incredibly 

valuable head start for anyone. 

Inspire students’ curiosity 
through a range of practical 

applications. 
Support and develop students’ 
thinking on relevant issues of 

living in modern Britain 

University – Business courses. 
Apprenticeships in the business 

world. 

Unit 2 – 
Developing 
marketing 

campaign (CAB) 
 

• The principles and 
purposes of marketing 

• The influences on 
marketing activity 

• Market research 
methods 

• The development of a 
marketing rationale 

• How to plan and 
develop a marketing 

campaign  
• Marketing mix 

Marketing is a dynamic field 
central to the success of any 

business. By exploring different 
stages of the process that a 
business goes through when 

developing a campaign and by 
developing their own campaign 

for a given product/service, 
students will be able to put 

marketing theory into practice.  

Students will examine the 
marketing aims and objectives 
for existing products/services 

and understand the importance 
of relevant, valid and 

appropriate research in 
relation to customers’ needs and 

wants. This will not only help 
them be able ti understand how 
businesses operate, but also to 

be informed when they 
themselves are making 

Inspire students’ curiosity 
through a range of practical 

applications. 
Support and develop students’ 
thinking on relevant issues of 

living in modern Britain 

This unit will give students an 
insight into how important 

marketing is to business. It will 
enable students  to make an 

informed choice as to whether 
they want to specialise in 
marketing in employment, 

training or higher education 



 purchasing decisions in the real 
world.  

Unit 3 – 
Finance(MHK) 

 

• Understanding 
personal finance 

• Exploring the financial 
sector 

• Purpose of accounting 
• Sources of finance 
• Break even 
• Cash flow 
• Financial statements 
• Ratio analysis 

The performance of an 
enterprise can be affected by 
both internal and external 
factors.  Effective recording, 
tracking, analysing and 
predicting key financial data 
are essential to the success of 
any business. Students need to 
be aware of these factors and 
the strategies they can use to 
make the most of financial 
data, in order to be successful 
in both personal and business 
life. 

 

The course has a heavy focus on 
personal finance and 

understanding of the financial 
sector. Students learn key 

personal finance skills, such as 
how to budget, borrow, save, 
spend and invest. These real-
world skills are invaluable to 
the students, who really enjoy 
learning skills that they can 
implement straight away in 

their personal lives. 

Inspire students’ curiosity 
through a range of practical 

applications. 
Support and develop students’ 
thinking on relevant issues of 

living in modern Britain 

A level 3 qualification in 
finance is attractive to any 
future employer or higher 

education institute, and will look 
attractive on any future CV or 

application.  

Unit – 27 – Work 
Experience (CAB) 

 

• Types of work 
experience available 

• The outcomes and 
benefits of work 

experience 
• How to plan and 

prepare for work 
experience 

• How to carry out work 
experience in a safe 

and appropriate 
manner 

How to reflect on 
knowledge/skills gained 

The business world is highly 
competitive.  Students who have 
first hand practical experience 
of the working world are shown 

to be more successful when 
gaining employment. 

Students will develop the key 
competencies needed for 
employment such as self-

management, team working, 
problem-solving and 
communication skills. 

Work experience is invaluable 
for any student wanting to be 

prepared for the world of 
work.  It opens their eyes to the 

range of opportunities 
available in business.  

-Promote respect and good 
manners 

-Importance of each individual 
and the school’s place in the 

local community 
-Wide ranging opportunities 

available to all students 

Work experience is highly 
valued by employers for a 

variety of careers in the 
business sector; employers are 

looking to recruit those who 
have some knowledge of the 
world of work. A record of 
work experience is also an 

advantage for higher education 
level study and courses.  

 

 

Y12 – Btec Business (Extended Certificate 1 x GCE) 

Scheme What are they learning? Why are they learning it? 
HOW will it help in the real 

world? 
 

Does it fit with the school 
INTENT statement? If so, how? 

How will it link to future 
learning? 

Unit 1 – Exploring 
Business (PAJ) 

 

• Explore the features 
of different 
businesses and 
analyse what makes 
them successful  

The business world is highly 
competitive so it is essential that 
budding entrepreneurs have an 
understanding for the need to 
make themselves standout from 

the crowd. 
The environment in which a 

business operates does stay the 

UK jobs are increasingly based 
in the knowledge sector. Having 

an understanding of the 
essential elements that make or 

break the success of an 
enterprise is an incredibly 

valuable head start for anyone. 

Inspire students’ curiosity 
through a range of practical 

applications. 
Support and develop students’ 
thinking on relevant issues of 

living in modern Britain 

University – Business courses. 
Apprenticeships in the business 

world. 



• Investigate how 
businesses are 
organised  

• Examine the 
environment in 
which businesses 
operate  

• Examine business 
markets  

• Investigate the role 
and contribution of 
innovation and 
enterprise to 
business success  

 

same for long. From increasing 
competition to changes in legal 
requirements on organisation, it 

is essential that pupils are 
aware of the impacts these can 

have. 
Hoover dominated the vacuum 

cleaner market and had 
become so synonymous with the 

industry that their name had 
become the industry. With that 
amount of brand recognition 
how did Dyson not only take 
Hoover on but eclipse them? 

Innovation and a will to 
succeed. Pupils learn that the 

future success of British industry 
is in the hands of future 

entrepreneurs and innovators.  
 

Unit 2 – 
Developing 
marketing 

campaign (CAB) 
 

• The principles and 
purposes of marketing 

• The influences on 
marketing activity 

• Market research 
methods 

• The development of a 
marketing rationale 

• How to plan and 
develop a marketing 

campaign  
• Marketing mix 

 

Marketing is a dynamic field 
central to the success of any 

business. By exploring different 
stages of the process that a 
business goes through when 

developing a campaign and by 
developing their own campaign 

for a given product/service, 
students will be able to put 

marketing theory into practice.  

Students will examine the 
marketing aims and objectives 
for existing products/services 

and understand the importance 
of relevant, valid and 

appropriate research in 
relation to customers’ needs and 

wants. This will not only help 
them be able ti understand how 
businesses operate, but also to 

be informed when they 
themselves are making 

purchasing decisions in the real 
world.  

Inspire students’ curiosity 
through a range of practical 

applications. 
Support and develop students’ 
thinking on relevant issues of 

living in modern Britain 

This unit will give students an 
insight into how important 

marketing is to business. It will 
enable students  to make an 

informed choice as to whether 
they want to specialise in 
marketing in employment, 

training or higher education 

Unit – 27 – Work 
Experience (CAB) 

 

• Types of work 
experience available 

• The outcomes and 
benefits of work 

experience 
• How to plan and 

prepare for work 
experience 

• How to carry out work 
experience in a safe 

The business world is highly 
competitive.  Students who have 
first hand practical experience 
of the working world are shown 

to be more successful when 
gaining employment. 

Students will develop the key 
competencies needed for 
employment such as self-

management, team working, 
problem-solving and 
communication skills. 

Work experience is invaluable 
for any student wanting to be 

prepared for the world of 
work.  It opens their eyes to the 

range of opportunities 
available in business.  

-Promote respect and good 
manners 

-Importance of each individual 
and the school’s place in the 

local community 
-Wide ranging opportunities 

available to all students 

Work experience is highly 
valued by employers for a 

variety of careers in the 
business sector; employers are 

looking to recruit those who 
have some knowledge of the 
world of work. A record of 
work experience is also an 

advantage for higher education 
level study and courses.  

 



and appropriate 
manner 

How to reflect on 
knowledge/skills gained 

 



Y12 – Economics - PAJ 

Scheme What are they learning? Why are they learning it? 
HOW will it help in the real 

world? 
 

Does it fit with the school 
INTENT statement? If so, how? 

How will it link to future 
learning? 

Markets, 
Consumers and 

Firms 

• scarcity, choice and 
potential conflicts  

● enterprise, business and the 
economy  

● introducing the market  
● the role of credit in the 

economy  
● market failure and 

government intervention  
● revenue, costs, profits and 

cash. 

To develop the basic & 
essential economic 

understanding that will be 
required to be built upon 

throughout the course. Students 
explore the way in which 

consumers make choices and 
entrepreneurs create desirable 

products. 

Pupils will understand essential 
concepts that are easily 

transferable to real world 
situations and news stories they 

will frequently read. 

Extra-curricular - NYC trip. 
Economics & Business in the real 

world. 

Y13 themes follow on from this 
going into more detail enabling 
students to develop a deeper 
appreciation of how our lives 
are constantly affected by 

business decisions. 

The Wider 
Economic 

Environment 

● business growth and 
competitive advantage  
● firms, consumers and 
elasticities of demand  
● productive efficiency  

● life in a global economy  
● the economic cycle  
● introduction to 

macroeconomic policy. 

Pupils will develop an 
understanding of the wider 

economic influences on 
businesses. Many of these will 
be beyond the control of the 
organisation so may present 
significant challenge. It also 

helps students to explore how 
firms can become more 

competitive. 
 

We live in a global economy 
and each transaction we make 

is likely to have been influenced 
by the input of numerous other 
countries (design, manufacture, 
distribution). Our Government 
takes decisions to improve our 
standards of living but does it 

always work? 

Living in modern Britain. Life in 
a global economy affects job 

prospects and the prosperity of 
domestic businesses. How many 
UK firms have gone bust as a 

result of the dominance of 
Amazon? 

Y13 themes follow on from this 
going into more detail enabling 
students to develop a deeper 
appreciation of how our lives 
are constantly affected by 

business decisions. 

 



Y13 – Btec Business (Extended certificate 1 x GCE) 

Scheme What are they learning? Why are they learning it? 
HOW will it help in the real 

world? 
 

Does it fit with the school 
INTENT statement? If so, how? 

How will it link to future 
learning? 

Unit 3 – 
Finance(MHK) 

 

• Understanding 
personal finance 

• Exploring the financial 
sector 

• Purpose of accounting 
• Sources of finance 
• Break even 
• Cash flow 
• Financial statements 

Ratio analysis 

The performance of an 
enterprise can be affected by 
both internal and external 
factors.  Effective recording, 
tracking, analysing and 
predicting key financial data 
are essential to the success of 
any business. Students need to 
be aware of these factors and 
the strategies they can use to 
make the most of financial 
data, in order to be successful 
in both personal and business 
life. 

 

The course has a heavy focus on 
personal finance and 

understanding of the financial 
sector. Students learn key 

personal finance skills, such as 
how to budget, borrow, save, 
spend and invest. These real-
world skills are invaluable to 
the students, who really enjoy 
learning skills that they can 
implement straight away in 

their personal lives. 

Inspire students’ curiosity 
through a range of practical 

applications. 
Support and develop students’ 
thinking on relevant issues of 

living in modern Britain 

A level 3 qualification in 
finance is attractive to any 
future employer or higher 

education institute, and will look 
attractive on any future CV or 

application. 

 

Y13 – Btec Business (Diploma 2 x GCE) 

Scheme What are they learning? Why are they learning it? 
HOW will it help in the real 

world? 
 

Does it fit with the school 
INTENT statement? If so, how? 

How will it link to future 
learning? 

Unit 4 – Event 
organiser (MHK) 

 
 

• Explore the role of 
an event organiser  

• Investigate the 
feasibility of a 
proposed event  

• Develop a detailed 
plan for a business, 
social or social 
enterprise event  

• Stage and manage 
a business or social 
enterprise event  

• Reflect on the 
running of the event 
and evaluate own 
skills development  

Events management is one of 
the most exciting and 
dynamic sectors of business. 
This unit combines creativity 
and organisational skills to 
produce successful, 
memorable events. 

Students investigate a 
number of successful events, 
both large and small, and 
use this research to assess 
the feasibility of events to 
plan and run. The chosen 
event will be carefully 
planned, demonstrating an 
ability to use planning tools 

This unit focuses on actual 
successful events and 

requires the students to plan, 
host and reflect on real-life 
events, such as the 6th form 
ball. Undertaking the event 
management unit enables 
the students to develop 

transferrable skills that will 
be used in both personal 

and business environments, 
throughout their future lives. 

- Stretch and challenge 
students from all 
backgrounds.  
- Support and develop 
students’ thinking on relevant 
uses of living in modern 
Britain.  
- Responsible citizens who 
continue to make a positive 
contribution to society 

 

University – Business courses. 
Apprenticeships in the business 

world. 



 and problem solving skills.  

Unit 5 – 
International 

business (PAJ) 
 

 

• Explore the 
international context 
for business operations 

• Investigate the 
international economic 
environment in which 
business operates 

• Investigate the 
external factors that 
influence international 
businesses 

• Investigate the cultural 
factors that influence 
international 
businesses 

• Examine the strategic 
and operational 
approaches to 
developing 
international trade 

We live in a world dominated 
by huge multinational 

companies. Our households are 
packed with an array of goods 
that have their origins from a 

multitude of different countries. 
This brings many benefits such 
as choice and low prices but it 
isn’t without cost. Product miles 
and the disposable culture that 
has been developed due to low 

prices has had an undoubted 
negative affect on the 
environment. Cultural 

differences are also slowly 
being eroded by the 

‘Westernisation’ of many global 
societies. Do we accept this or is 
there a case for looking at how 

and what we choose to 
purchase? 

A successful entrepreneur or a 
manager within any corporation 
will require an understanding of 
how we are so interconnected 
as citizens of this planet. This 

unit is especially useful in 
developing that knowledge so 

that an international 
perspective can be evaluated 

when making any future 
business decisions. 

Responsible citizens who 
continue to make a positive 

contribution to society. 
Progress successfully to the next 
stage of education, employment 

or training. 
Support and develop students’ 
thinking on relevant issues of 

living in modern Britain 

University – Business courses. 
Apprenticeships in the business 

world. 

Unit 6 –Principals 
of management 

(CAB) 

• Definitions and 
functions of 

management 
• Business culture 

• Management and 
leadership styles 

• The role of Human 
Resources 

• Human resource 
planning 

• Motivation in the 
workplace 

• Training and 
development 

• Performance 
appraisal 

• The impact of change 
Quality management 

Managers are vital to the 
running of any business; they 
shape and influence business 

through their managerial 
performance and leadership. 
Students need to know how 

businesses adapt their 
approaches to management in 
response to challenges in their 

environment.  
 

The effective planning and 
organising of a business’s 
activity can significantly 
influence the success of a 

business.  

All students will end up working 
for someone or being their own 
boss.  They will need to know 
about the role of HR as they 
will either be responsible for 
managing people, or will be 

managed themselves.  
Students will investigate real 
life issues that managers and 

leaders have to deal with in the 
workplace in making businesses 

more efficient and ensuring 
their survival and growth. 

-rights and responsibilities 
-Support and develop students’ 

thinking on relevant issues of 
living in modern Britain 

-High expectations of academic 
success 

 

This unit will help students to 
progress to employment, by 

considering a career working in 
supervision and management, 
and/or to vocational training. 

 
 Additionally they might move 
on to related higher education 

having developed a knowledge 
and understanding of 

management 

Unit 8 – 
Recruitment & 

selection (MHK) 

• Examine how effective 
recruitment and 
selection contribute to 

Recruiting the right people is 
essential to the success of a 
business. It is important that 

This unit focuses on real-life 
recruitment and requires the 

students to analyse and 

- Stretch and challenge 
students from all 
backgrounds.  

University – Business courses. 
Apprenticeships in the business 

world. 



 business success  
• Analyse and evaluate 

recruitment and 
selection methods used 
in a real-life business 

• Undertake a 
recruitment activity to 
demonstrate the 
processes leading to a 
successful job offer  

• Reflect on the 
recruitment and 
selection  

• process and your 
individual 
performance  

• Evaluate the 
recruitment process 
form the perspective 
of real-world legal 
frameworks and ethics 
and draw conclusions 
as to how it will 
support your future 
career 

the processes and 
procedures involved in 
recruitment and selection 
meet the needs of the 
business and comply with 
current regulations. The 
students learn that successful 
recruitment is key to 
maintaining the success of a 
business, as people are often 
considered to be the most 
valued resource. You will 
explore the various selection 
tools and the enhanced use 
of technology in this area. 
Businesses with an effective 
recruitment process in place 
are more likely to make 
successful appointments.  

 

evaluate the recruitment 
processes in a business they 
choose, before participating 

in and reflecting on a 
comprehensive recruitment 
and selection process. The 

experience gained and skills 
developed are entirely 

transferrable to any future 
job application. 

- Support and develop 
students’ thinking on relevant 
uses of living in modern 
Britain.  
- Responsible citizens who 
continue to make a positive 
contribution to society 

 

 



Y13 – Economics - PAJ 

Scheme What are they learning? Why are they learning it? 
HOW will it help in the real 

world? 
 

Does it fit with the school 
INTENT statement? If so, how? 

How will it link to future 
learning? 

The Global 
Economy 

● globalisation  
● economic factors in business 

expansion  
● impact of globalisation on 

global companies  
● impact of globalisation on 
local and national economies  
● global labour markets  

● inequality and redistribution. 
 

To understand the huge impact 
global firms have on our lives in 

terms of pollution, inequality, 
poverty, job creation, & cultural 

imperialism. 

Wealth is not evenly spread 
out. In most cases we agree that 
it shouldn’t be (should a brain 

surgeon earn more than a 
cleaner?). The question is, have 
we got the balance right? Is the 
gap now too large? We all live 

in this country and will vote 
based on issues such as this. 

Responsible citizens and Rights 
& Responsibilities. Is it 

acceptable that we have some 
much wealth and waste whilst 

other parts of the world 
struggle to survive? 

University study – Economics, 
Business, Finance, Law, Politics. 

Making Markets 
Work 

● competition and market 
power  

● market power and market 
failure  

● market failure across the 
economy  

● macroeconomic policies and 
impact on firms and individuals 
● risk and the financial sector. 

 

The Government of the day 
makes decisions on our behalf 
that fundamentally shape of 
lives. Understanding how and 
why these decisions are made 

equips students with a powerful 
tool for the rest of their lives. 

The market power of huge 
multinationals such as Apple 
and Exxon can dwarf that of 
small countries. Their actions 

also have ethical/moral 
implications that at time may 

need to be held to account by 
society.   

Support and develop students’ 
thinking on relevant issues of 

living in modern Britain. Should 
we trust that the government of 
the day always makes the right 
decisions that benefit the most 

people? 

University study – Economics, 
Business, Finance, Law, Politics. 
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